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Dear readers, customers and friends,

We match our words with deeds. Following the award as
“the most environmentally-conscious company in our

sector” we have intensified our efforts still further in the
field of climate protection. We have certified that in future
all our printing will be climate-neutral and, in this we, our

customers and our partners usher in a new era. Climate-

neutral printing is not difficult and the amount of invest-
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ment per document printed is scarcely worth talking about.
Talk to us about it ! At this time there is no better signal
and no finer image than to carry the “climate-neutral”

logo on your brochures.

This subject will play a prominent role at the “drupa”
exhibition in Dusseldorf, where we expect another firework
show of innovations. This show is more than ever a
“must-see” for decision-makers in the media sector.
Perhaps you will see us there for an exchange of ideas
and thoughts of projects. You can read a few details in
this present issue of “mittendrin”, as an appetizer for a

personal discussion. We look forward to it.
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Herbert Preilller

ClimatePartner

We're all in the same boat

The ClimatePartner organisation pro-

vides a process-otiented consultancy service

and innovative solutions in the field of
voluntary climate protection. The aim :
to generate integrated, lasting and overall
solutions and offer these on the market,
where companies and private individuals
can take advantage and use them to best
effect. The ideas presented by Climate-
Partner go way beyond mere compensa-
tion for emissions. They integrate launch-
pads for reducing pollution, changes to
ways of operating, as well as the use of
technology and improved processes as
ways of reducing emissions. Already,
many standard products have been dev-

cloped and are in widespread use.

These include “ClimatePartner Printing
Process” which takes account of all the

raw materials, humidifying and cleaning

materials, production processes (pre-

press, printing processes and finishing)
themselves, together with transport and
personnel involved in the production of
each “climate-neutral” printed item; and

then calculates the CO, e missions.

In addition there is “ClimatePartner
Mobility” with concepts for multi-storey
car-parks, vehicle fleets and car rental
companies, etc., “ClimatePartner Events”
and “ClimatePartner Tourism” with pro-

cesses for hotels and complete tourism

CO,-neutral 2008 European Cup

The 2008 European Football Cup in
Austria will be climate-neutral, thanks
to the support provided by ClimatePart-
ner. In connection with this event the
company, a leading consultant in the
voluntary climate protection field, has
set up a “Climate Protection Team 2008”.

40,000 tonnes of extra CO, will be
compensated

“Sponsors and companies aiming for a
carbon-neutral European football com-
petition in 2008 can express their com-

mitment by taking up a long-term and
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positive position with regard to the
most important matter of our time”,
says Dr. Klaus Reisinger, managing
director of ClimatePartner Austria. In
total, the aim is to compensate for
40,000 tonnes of CO, created by the
event. One prominent sponsor is BP
Austria, which will pay 1.5 cents for
each litre of BP Ultimate Diesel sold,
into the compensation fund. The object-
ive is to develop lasting concepts, so
that climate protection becomes integ-
rated into company strategies and
production processes, long after the

European Football Cup 2008 is over.
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locations to the highest standards.
International commitment

ClimatePartner is international in its out-
look. The organisation has its own com-
panies in Austria, France, Germany, Italy
and Switzerland. It also has partnership
associations in Greece and the United
Kingdom. ClimatePartner is thus one of
the few companies in this sector which
can offer internationally directed climate

protection strategies and business models.
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Of course, this edition of “mittendrin”
was printed in a climate-neutral manner







GREEN

“Climate change, caused by mankind
and industry, can no longer be argued
away”” says Frank Appel, chairman of
Deutsche Post World Net. The trans-
port sector already accounts for 14%
of global CO, emissions and world-
wide is one of the 4 greatest causes of
greenhouse gases. Deutsche Post World
Net recognizes its social responsibilities
as one of its seven corporate values and
is one of the first companies in its sector
to set itself a measurable climate pro-

tection objective : for each letter which

is sent, each container transported and

each square metre of occupied space,
the company aims to reduce carbon

emissions by 30% by the year 2020.

Tailored carbon management
for all

Climate protection affects us all. As the
leading delivery service in Germany for
post and packages, Deutsche Post World
Net offers its private and business cust-
omers the opportunity to send their
letters and gifts in a carbon-neutral way
and thus make an active contribution to
climate protection. The GOGREEN
initiative covers all products and services
where carbon emissions generated by
transport operations are logged and
countet-balanced. With the company's
own carbon management scheme, emis-
sions are counter-balanced for individual
customers by internal and external pro-
jects, with emissions certificates to re-
gister the activities. All the projects
comply with the guidelines of the Kyoto

Protocol.

Carbon-neutral deliveries

by the German Post AG

GOGREEN products are covered by a method of calculation certified each year by the independent

certification organisation Société Générale de Surveillance SA.

GOGREEN - a continuously expanding product range for business and private customers

Deutsche Post World Net is expanding its GOGREEN product range still further in 2008. In addition to

letters and packages for private customers, GOGREEN will also available for small shipping quantities

in the second half of the year. GOGREEN stickers can be ordered from the German post office catalogue.

with concept and system

Magazines and newspapers for customers
and in-house personnel play an im-
portant role. Up-to-date, informative,
sympathetic and properly directed, they
are the perfect creative tool for commu-
nicating with customers and essential

in helping in-house personnel to identify

with the company. No image brochure,

obvious to all and it is greatly valued
by heads of sales and marketing. Even
50, having one's own magazine still
seems to be a luxury to many compa-
nies. Too complex as an overall project,
too much time and effort in achieving
high-quality editing on a regular basis,

and too expensive to develop and pro-

!

no mailings or product catalogue can
present a company's values, its powers
of innovation, the expertise of its
workers and its attachment to its cust-
omers as effectively as a well-produced
customer magazine. Is there a better

way of presenting your image ?

Solving a complex task : innovatively,
effectively and at a reasonable cost

The desire for a magazine aimed at

customers and the in-house work-force
is often expressed. Whether a medium-
sized company or a huge conglomerate,

the advantages of such a magazine are

duce. The hurdles appear to many to
be too high; just the involvement of
an agency as a partner in the project
is enough to banish any euphoria. And
yet the answer is quite simple : a pro-

fessional concept can link standard

elements together to provide mutual
benefits at a reasonable cost, while still
safeguarding targeted individualisation.
The objective : each magazine a unique
product, produced efficiently and cost-
effectively.

The title, basic layout and essential
editing as a modular system

The new modular system provides a
practical overall solution : a wide range
of draft titles and layout proposals cov-
ering contents and presentation can
be combined to achieve an individual
product, adapted in all relevant details
to suit the corporate design of any
company. Expensive initial development
is no longer required and the basic mo-
dules used are paid for by a small share
of the costs. All the contents are expertly
written to be reader-friendly and indivi-
dual to the company. Additional basic
text, consisting of pre-prepared business
news, is available as system modules to
expand the magazine if required. A
professional magazine ensuring regular
customer communication. An up-to-
date, sympathetic tool with a high image

factor.

Klimaschutz durch Innovation

prendall Byt die weitenlt

In-house event : Vattenfall presents
a CO; neutral power plant in
Druckhaus Berlin-Mitte

On 13 March we had the pleasure of welcoming Vattenfall

Europe AG and guests from industry and politics to our plant.

By customers, for customers and at the customer's

premises : cooperative partnership between
companies.

“Producing electricity and climate protection” : this was the
subject which the invited guests were able to gain information
on the energy market from the ecological/economic stand-
point. The visit was rounded off by a tour of our printing

facilities at the end of a successful event.




